vigeo

rating

PRESENTATION

What do companies report?

Vigeo publishes its second study on the worldwide evolution of
Corporate Responsibility reporting practices over 2008 and 2014.

The rising expectations towards the companies to make them dewvelop information
concerning Governance and the integration of environmental, social, societal and
ethical dimensions of their activities are unprecedented. This movement is led,
depending on the subjects, by the States or the regulators, the investors or asset
managers, trade unions or actors from the civil society, and by the professional
associations of companies’ networks. Private initiatives like the Global Reporting
Initiative (GRI) and more recently the International Reporting Council (IIRC)
contribute to this evolution. The issue is to define what information the companies
have to make accessible and intelligible for the market and society where they
operate.

The Key findings of this study are clear. Most listed companies have understood the
importance of talking about their corporate responsibility. Sustainability reports are
commonly used in Europe, North America, the Asia-Pacific region and even in some
emerging countries. Topics addressed in these reports appear clearly segmented
and prioritized while their depth and utility for the investors and their contribution
to dialogue with stakeholders are unequal.

This study, based on the Vigeo’s ratings, contributes to a comprehension of the
difference between general statements and corporate responsibility communication.
It compares informational behaviors on a worldwide scale, identifies the best
practices and provides worldwide, regional and sector based ratings.

This study is a tool for action.
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